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What's new in
Vietham Maedia
Landscape Report
2023-2024
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With the Viethamese market's
development potential, this is a
significant milestone for
domestic and international
media and firms to begin
participating in economic rivalry.

Despite the prevalence of digital
media, traditional media
remains popular in  Vietnam.
Television remains a prominent
type of mass communication.
Kantar Communication's TNS
Media Vietnam said that TV had
the highest  coverage in
Vietnam, with 85% coverage.

'SE“.“

s

It highlights the fact that in the
digital age, there is still a great
need for credible and
trustworthy sources of news.
However, the article also draws
attention to the issue of media
consumption habits, which
significantly impact the
effectiveness of communication.

Our 2023-2024 edition provides
an in-depth analysis of the media
landscape in Vietnam, including
traditional media, social media,
influencer marketing, and future
projections. y
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2.1. Digital
transformation

The shift from print to digital news media started more than two decades ago.
Today, most major news outlets have digital versions, and print-only publications
are becoming increasingly rare. According to the 2019 Digital Transformation
Through Data for News and Media Companies report by Deloitte US, this trend
has continued to evolve.

O/ increase in click-
4 O through rate (CTR)

When a news company implemented

— [ _ .
content testing tools, its expected CTR

/ improved compared to how well it had
previously done with less mature data.

0O Increase in conversions
O on non-core products -

News and media companies are growing o

subscriptions by 20% and generating new '
revenue streams by exploiting audience

interaction data. Extending advertising

campaigns based on reader data can i
reduce the cost per thousand impressions g

by up to 20% while increasing overall °
effectiveness.
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2.2. Modern media
news room

Many organizations are developing
modern  newsrooms to combine
historical coverage, reach a larger ¢.
audience, and broadcast news across

numerous channels as traditional media
sources migrate to digital platforms.

'\/\r

>

2.3. About 2.4. About
media types journalism

Text, pictures, music, video, animation, Journalism in the digital era must
and other forms of multimedia remain be smart and investigative, and give
important. The communication medium in-depth research to help the
is continuously growing and adapting to audience comprehend the
new technology and trends to provide problems within a continuously
an immersive and engaging experience changing global media landscape.

to a large audience.

5
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2.5. About
Digital Media Dominant

Today's consumers are increasingly connected through various media channels,
making it crucial for brands to adopt a comprehensive approach to effectively
leverage these platforms. By understanding journalism, modern newsrooms, and

the diversity of media types, the report can go deeper into the majority of the
effects of digital media.

‘ Online websites Print newspaper & magazines ‘ others
o @ Radio
@ Social Media @ Podcasts

4%

4%

(o)
50.8% 53.5%

g,
°
'"78t:on for 0

XN
8.9% EdUCation 2 profeSS\O

Table 1.
Data breakdown about the primary source of media chosen
Source: Media Navigator by Action, Action Global Coommunications
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2.5. About
Digital Media Dominant

The data shows how much time people spend daily on different channels:

TV, websites, and social media. Social media is the second most popular channel
for all categories. The data also suggests that people who spend more time on
one channel tend to spend less time on another channel.

For instance, people who spend more than 4 hours on TV spend less than 1 hour
on websites and social media. Similarly, people who spend more than 4 hours on
social media spend less than 1 hour on TV and websites.

| TV B \Websites B Social Media

R
I -

R 2
I

I 15%

I >

—

| don't use this channel

0% 5% 10% 15% 20% 25% 30% 35%

Less than 1 hour

1-2 hours

Table 2.
Time spent daily on the following channels
Source: Media Navigator by Action, Action Global Communications
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2.5. About
Digital Media Dominant

According to the data provided in Media Navigator by Action, it shows that
traditional sources of news and information still have a strong influence on
people’'s choices, even in the age of digital platforms. The data also reveals that
the reputation and trustworthiness of the source are the most important factors
that determine people’s choice of news source.

Report that, despite the rise of digital platforms, people still

58% rely on traditional sources or a combination of traditional

and digital sources for news and information.

Declare that the source's reputation and trustworthiness
550/ are the most important criteria determining their choice of
0 news source, outweighing other considerations such as ease

of access or recommendations from others.

Others
5.9%

Online news websites
26.1%

Print newspaper & magazines
11.8%

Social media
21.7%

Table 3.
Credibility of sources for local & international news
Source: Media Navigator by Action, Action Global Commmunications
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2.6. Generative Al
on hews media

Generative Al is a type of artificial intelligence (Al) capable of generating new
content from input data, such as text, images, audio, or video. Generative Al can
bring many benefits to fields related to communication, such as education,
entertainment, advertising, or journalism. However, generative Al also poses
many ethical, legal, and security challenges and concerns.

0.7%
Others

20.7%
Bias in Al algorithms shaping

news and information

)

29.3%
Privacy concerns and security
implications of Al systems in
handling personal data

.

22.9%
Lack of transparency in
Al-generated content

26.4%
Misinformation
or fake news

Table 4.
Biggest concern when it comes to the usage of generative Al in communications.
Source: Media Navigator by Action, Action Global Communications

Generative Al is an advanced and useful technology for many areas of
communication. However, it is also necessary to be aware of the risks and
responsibilities when using this technology. Only then can generative Al bring
benefits to people and society.

12
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2.6. Generative Al
on hews media

The news media sector is transformed by generative Al, which provides
automation, augmentation, and content production. They are the three waves of
Al advancement.

The first phase concentrated on leveraging
1 natural language production techniques to
automate data-driven news stories.

. L
The current wave, generative Al, generates °
2 narrative text at scale using huge language
models. 4

However, there are fears that generative Al
3 may be used to generate false news and
social media posts.

4 The Associated Press has issued guidelines
for journalists on using generative Al.

13
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2.7. News media

facing pressure

2. Global Media Landscape Highlights

The global media environment is continuously changing, and news organizations

face competition from advertising and membership costs. The increase in

advertising income on large digital platforms has further disturbed firms that are
already grappling with the digital transition. According to the University of
Oxford's Journalism, Media, and Technology Trends and Predictions 2022

Report

79% Subscription

Continuing to be the top focus for
commercial publishers in 2022.

73%

Display advertising remains the key
focus for many, and commercial

Display
advertising

publishers, on average, rate three or
four unique income streams as vital or
highly significant this year.

o) Native
59 /O advertising

The global native advertising
market is predicted to grow at a
rapid 12.81% CAGR.

40% Events

The versatility of the business has
resulted in the rise of new digital
revenue sources, including
subscriptions, e-commerce, and
digital events, as well as
significant licensing money from

tech platforms.
14
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2.8. The main challenges
of all news media sites

270/ Maintaining credibility
O asatrusted news source
0 Lack of staffing
20 /O & resources

O Declining advertising
/o & circulation revenues

What do we o Rise of Social network
believe was I 1 9 /O & influencers by passing
the biggest traditional media
challenge for
Journalism in 0 Blurring lines between
the last 12 I 11 /O Editorial & Advertising

months?

Table 5.
The biggest challenge for journalism in the last 12 months.
Source: 2023 State of the Media Report according to Cision

IMVAVAY

15
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3. Vietnam Media Snapshot

A
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3.1. The big picture of
Vietham's population

B Female B Male

100+
95-99
90-94
85-89
80-84
75-79
70-74
65-69
60-64
55-59
50-54
45-49
40-44
35-39
30-34
25-29
20-24
15-19
10-14
5-9
0-4

0 1,000,000 2,000,000 3,000,000 4,000,000 5,000,000

Table 6.
Vietnam's population by age and gender
Source: Populationpyramid

MOBILE INTERNET ACTIVE SOCIAL
CONNECTIONS USERS MEDIA USERS
161.6 Million 77.93 Million 70.00 Million
Table 7.

Overview of the adoption and use of connected devices and services in Jan 2023.
Source: We are social
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3.1. The big picture of
Vietnam'’s population

In Vietnam, social media has evolved into an effective marketing and e-commerce
tool. According to Statcounter Global Stats 2023, Facebook accounts for more
than 20% of all e-commerce transactions in Vietnam. Influencer marketing is
another popular approach for reaching out to potential customers since many
Vietnamese consumers rely on the views and suggestions of their favorite social
media stars.

Facebook
Zalo
Tiktok

FB Messenger
Instagram
Twitter
Telegram
Pinterest
IMesage
Skype
Viber
Discord
Reddit

Whatsapp

0% 20% 40% 60% 80% 100%

Table 8.
The most widely used social media platforms in Vietnam, by the percentage of the population.
Source: Vietnam Digital Report, January 2023, We are social

18
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3.2. The consumer's key indicators
Overview of the Digital Situation

® 1/2022 = 1/2023

Total number of users

Number of social media users

Number of mobile devices

0 milion 50 milion 100 milion 150 milion 200 milion

Table 9.
Overview of the Digital situation in Vietham from 2022 - 2023
Source: Vietnam Digital Report, 2022 - 2023, We are social

Despite the prevalence of digital media, traditional media remains popular in
Vietnam. According to a survey by Kantar Media's TNS Media Vietnam, TV has the
most coverage in Vietnam, accounting for 85% of the country's coverage.

In the digital era, there is still a high desire for reliable news sources. However, the
paper also emphasizes that the viewing habits would have a significant impact on
the efficacy of TV. However, there is still a significant disparity between daily
internet usage and television viewing.
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3.2. The consumer's key indicators
Users' Interests

Connect with family and friends 66%

Information searches 65.2%
Updating the latest news and events 59.9%
Watching videos, movies, or TV shows 55.4%
Search for products or brands 50.2%
Listening to music 49.2%
Finding solutions to health problems 47.3%
Looking for new ideas 47.2%
Surfing website to kill time 44.2%
Researching how to do something 42%
Connecting and build new relationships

40.2%

Learning 39.5%

Financial management and savings 39.4%

Table 10.
Top reasons to use social media platforms for Vietnam social media users aged 16 - 64
Source: Vietnam Digital Report, 2022 - 2023, We are social

20




Vietnam Media Landscape 2023-2024 3. Vietnam Media Snapshot

3.2. The consumer's key indicators
Search Engine Market Share

Table 11.
Search Engine Market Share in Viet Nam - August 2023
Source: Statcounter Global Stats

Google dominated the search engine market in Vietham with a share of 97.17%
control of the Vietnamese search engine market in 2022. CocCoc, the leading Vietnamese
browser and search engine firm at the time, came in second with a market share of
roughly 2.23%. Follow that is Yahoo! (0.30%), Bing (0.25%), DuckDuckGo (0.02%), and
others (0.04%).

This shows that Google has a strong competitive advantage over other search engines in
Vietnam, as it offers more features, reliability, and user satisfaction. CocCoc, on the other
hand, faces many challenges to increasing its market share, such as improving its
technology, content, and marketing strategies.

21
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3.2. The consumer's key indicators
Media spend time

Vietnamese people spend a daily average of more than 6 hours 23 minutes on
the internet, while they spend only 2 hours 40 minutes on Television daily, and
even less on printed news, under 1 hour.

Almost all news viewers are interested in current events, business, and societal
issues. According to GWI's Global Media 2022-2023, news and current affairs will
account for 47% of the market in Vietnam in 2022.

B 2022 B 2023

Internet

Television

Social Media

Press Media

Music Streaming

Broadcast Audio

Podcasts

Games Console

Oh 1h 2h 3h 4h 5h 6h 7h

Table 12.
Daily Time Spend With Media
Source: Vietnam Digital Report, 2022 - 2023, We are social
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3.2. The consumer's key indicators
Streaming Services

Youtube
Facebook
FPT Play
Netflix
VTV Go
VieOn

K+
Google
MyTV Net
ViettelTV

Film+/GalaxyPlay

0% 20% 40% 60% 80%

Table 13.
Most-used streaming service in 2023 in Vietnam by the percentage of the population
Source: Statista

According to a Decision Lab survey of internet users in Vietnam conducted in QI
2023, YouTube was the most popular streaming service, with 75% of respondents
using it. FPT Play was the third most popular streaming platform overall and the
leading paid platform during the same period. FPT Play is a digital television app
that offers a variety of copyrighted material, established by FPT Telecom JSC, a
subsidiary of Vietnam's IT juggernaut FPT Group.

23
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Vietnam Media Landscape 2023-2024 4. Key Statistics

4.1 Data about Vietnam
news media agencies in 2023.

6 major multimedia
news agencies

People's Newspaper

ViV

Vietnam Television (VTV)

TIX'IN

Vietnam News Agency (VNA)

3L Congannhén dan

1
People's Public Security Newspaper

People's Army Newspaper . Voice of Vietnam

(VOV)

25
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4.1. About
Vietham news media agencies

During 2022, the role of the media in disseminating information significantly
escalated, placing greater importance on guidance, proactive initiatives, ensuring
timeliness, and effectively conveying crucial national issues and events. This
played a pivotal role in shaping a significant social consensus.

127 670 72

Newspapers Magazines Radio and television
broadcasting agency

Table 14.
The media distribution figures for the year 2022
Source: Vietnam News Agency

In 2022, the entire country had The number of domestic television
127 newspapers and 670 magazines channels accounted for 77 broadcasting
(including 327 political and scientific channels and 194 television channels
(including 7 essential national television
channels, 63 essential local television
channels, and other domestic channels);
57 foreign channels provided paid
television services.

theoretical magazines, 72 literary and
artistic magazines); 72 radio and
television broadcasting agencies.
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4.2. About
Viethamese journalism

41.000

Vietnamese professionals engaging in
the field of journalism, including:

19 356 Journalist cards issued
[ ]

Radio &
16.500 Z;ff Zsri]cantaellsei\zgon Television

40.2%

Others sectors

Table 15.
The number of people working in the field of
journalism in 2022 in Vietnam.
Source: Vietnam News Agency

The field of journalism in Vietnam provides a professional platform for a significant
workforce of approximately 41,000 professionals. Among this extensive group,
approximately 16,500 professionals specialize in the dynamic domains of radio
and television. This signifies a substantial portion of the news industry is engaged
in broadcasting news and entertainment across various platforms.
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4.2. About
Vietnamese journalism

The Vietnamese Journalist Association proudly maintains a substantial
membership, comprising nearly 27,000 registered members. This extensive
community is organized into a complex structure of 288 affiliated agencies, further
subdivided into 63 provincial/city journalists' associations (21.9%), 20 regional
associations (6.9%), and 205 local chapters under the Central Association (71.2%).
This intricate organizational setup highlights the widespread and well-structured
presence of journalists throughout the country, fostering a unified network for

information exchange, professional growth, and collective advocacy within the
profession.

63

Provincial/City
Journalists' Association

205

Sub-Association under

N Sub-Association
the Central Association

Table 16.
The journalist association'’s figures for the year 2022
Source: Vietnam News Agency
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4.2. About
Viethamese journalism

This data is taken from the report of the Authority of Press on July 19, 2023.

1 Number of press agencies over the years

® Newspapers m Magazines Journals
m Radio and Television Station
Independent Electronic Press agencies

700

600
500
400
300
200
100

0

1986 1992 1997 2003 2009 2013 2015 2019 2022

Table 17.
Number of press agencies over the year
Source: Authority of Press
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4.2. About
Viethamese journalism

2 Human resources for print and online news

B Employees

B IJournalist cards issued

4. Key Statistics

30,000
25,000
20,000
15,000
1 +
==
10,000
+
5,000 m(—
G
0
2003 2009 2013 2015 2019 2022
Table 18.
The number of employees in the journalism industry each year
Source: Authority of Press
B Bachelor B Postgraduate
100% S
+ 4.
80% == -
60%
40%
20%
e =@ C c @ O
0%
2003 2009 2013 2015 2019 2022
Table 19.

Source: Authority of Press

The number of journalism employees by educational level
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4.2. About
Viethamese journalism

3 Total number of printed copies published

1986: 243 million copies (average 4 copies per person)

1996: 525 million copies, (average 6.9 copies per person)

2013: 1 billion 100 million copies (average 12.1 copies per person)

2019: 620 million copies (average 6.4 copies per person)

2022: 250 million copies (average 2.5 copies per person)

1,200

1100

1,000

800
600
400
200
0
1986 1996 2013 2019 2022
Table 20.

Total number of printed copies published in Vietnam from 1986 - 2022 (Unit: Millions)
Source: Authority of Press
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4.2. About
Viethamese online journalism

4 Total annual online journalism views

24500
25,000
20,000
15,000
10,000
5,000
500 1200
0  —
2001 2003 2022
Table 21.
Total annual online journalism views (unit: million)
Source: Authority of Press
5 Market Size (Total Revenue)
Advertisin m Other
. S 9500
10,000
8,000
6,000
4,000 2100
2,000
0
2003 2013 2022
Table 22.

Market Size (Total Revenue) from advertising (unit: billion VND)
Source: Authority of Press
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Vietnam Media Landscape 2023-2024

5.1. Declining in

5. Media Trends

number of media sites

According to The Government Press Development Planning Until 2025, the

number of media outlets was reduced by 2025. Vietham's media landscape faces

challenges like digital transformation, competition, press freedom, and diversity.

To adapt, innovate, and contribute to development, the media industry must

innovate and diversify.

797

According to a report by Kantar
Media Vietnam, the number of
television channels in Vietnam
decreased from 212 in 2019 to 200
in 2020, due to the impact of
digital transformation and the
COVID-19 pandemic. As a result, as
of December 31, 2022, the country
has 127 newspapers and 670
magazines.

Media outlets

People working in

41K

According to Vietnam News
Agency, Vietnam has more than
41,000 "workers" in the media
industry, 19,356 of whom are

granted with journalist cards.

the media industry

Licensed broadcast
institutions nationwide

72

According to the Vietnam Television
website, the number of broadcast
institutions under VTV was reduced
from 16 to 10 in 2020 as part of the
merger and restructuring plan. As of
December 31, 2022, there are 72
licensed broadcast institutions
nationwide, 77 radio channels, 194 TV
channels, and 57 foreign TV channels all

over the country.

Newspapers &
magazines

797

According to Decree No. 362/QD-TTg
dated April 3, 2017 of the Prime
Minister, the number of printed
newspapers will decrease from 857 in
2016 to 400 in 2025. It has started to
trend down and is only 797 units (127
newspapers, 670 magazines) in 2022

34
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5.2. Vietnam online news Content
Consumption Trends

Overview of online news Audience in Vietham

With over 60 million unique users spread over 100+ media and content websites,
online news continues to be a primary avenue for people seeking fresh
information. Mobile devices continue to dominate, accounting for 84% of online
news viewership. Viethamese people often discover news through search and
social traffic, with search and social traffic accounting for 35.02% and 29.30% of
total online news traffic, respectively.

Tablet Desktop

12%  14.4% 1.186.645.582

Number of Desktop

6.942.838.850

Number of Mobile

" 102.849.260
Mobile

.o Numb f Tablet
o ¢! umber o
84.4% o o

Table 23.
Device trends in Vietham From October 2022 to October 2023
Source: MGID Dashboard, 2023
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5. Media Trends

5.2. Vietnam online news Content

Consumption Trends

Overview of online news Audience in

Vietham

Referral
16.3%

Social
29.3%

Traffic type‘olo

Direct
19.4%

Search
35%

1.595.789.171

Number of Direct Traffic

2.883.662.875

Number of Search Traffic

2.412.888.288

Number of Social Traffic

1.342.848.121

Number of Referral Traffic

Traffic Type trends in Vietnam From October 2022 to October 2023
Source: MGID Dashboard, 2023
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5.2. Vietnam online news Content
Consumption Trends

Viethamese Impressions
& Ad Consumption Monthly

Ho Chi Minh City has the highest monthly average ad consumption, with over
5 billion ad consumption, surpassing Hanoi by 1 billion ad consumption.
However, the average monthly impressions, or the number of people that
view the advertising, for HCM and HN are not significantly different. One of
the causes of this is ad blocking and banner blindness. All data is based on
native and contextual traffic.

@ Ha Noi @ Ho Chi Minh
841.936.401
AVG.
e 843.035.831

5.039.776.298
AVG. Ad

Consumption

4.091.062.834

Table 25.
Vietnamese Average Impressions And Ad Consumption From Jan 2023 to Oct 2023,
based on native & contextual traffics.
Source: MGID Dashboard, 2023

12.273.188.502

Ad

Consumption 15.119.328.895

- 2.525.809.204
Impressions
- 2.529.107.492
- 12.273.188.502
Clicks
- 15.119.328.895
Table 26.

Total Impressions And Ad Consumption Monthly Q3 2023,
based on native & contextual traffics.
Source: MGID Dashboard, 2023
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5.2. Vietnam online news Content
Consumption Trends

Viethnamese Impressions
& Ad Consumption Monthly

1 Ha Noi - Ad Consumption

July 4,297,263,589
August 4,036,234,690
September 3,939,690,223
2 Ha Noi - Impressions
July 896,698,331
August 819,314,531
September 809,796,342
3 Ha Noi - Clicks
August 3,994,634
September 3,620,058
July 3,591,296

Table 27.
Ha Noi impressions And Ad Consumption Monthly Q3 2023,
based on native & contextual traffics.
Source: MGID Dashboard, 2023
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5.2. Vietnam online News Content
Consumption Trends

Vietnamese Impressions
& Ad Consumption Monthly

'I Ho Chi Minh - Ad Consumption

July 5,471,329,469
August 4,976,233,473
September 4,671,765,953

2 Ho Chi Minh - Impressions

0
July 955,756,293
August 798,109,916
September 775,241,283

3 Ho Chi Minh - Clicks

August 3,399,564

July 3,216,722

September 2,921,878

Table 28.
Ho Chi Minh impressions And Ad Consumption Monthly Q3 2023,
based on native & contextual traffics.
Source: MGID Dashboard, 2023
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5.2. Vietnam online news Content
Consumption Trends

Viethamese Ad/ Content
Comsumption Trend by Clicks

498.360

When it comes to healthcare, online news remains a
trusted source for users, as the average amount of
clicks per campaign is over 498 thousand clicks for a
single ad. The quantity of clicks also reflects what
material readers in online news are most inclined to
seek, such as healthcare, finance, and e-commerce. All
data is based on native and contextual traffic.

122.818

92.000

59.717

34.393
- .
Real Estate Education Finance E-commerce Brand Healthcare

Table 29.
Industries with best performing campaigns by clicks from Jan 2023 to Oct 2023,
based on native & contextual traffics.
Source: MGID Dashboard, 2023 & Contextual Intelligence
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5.2. Vietnam online news Content
Consumption Trends

Sharing of the Online news data from MGID

“The one who controls media controls the mind” - N |g|d
Jim Morrison said.

The report focuses on the growth of various media
channels like online news, TV, streaming platforms,
social media, etc. And how these platforms have
attracted audiences. It also highlights how brand
investments have followed consumer trends. The

mention of the growth in online news readership,

especially among high-income consumers, is seen as Mr Aros Dyshkant

a positive development for professional journalism. .
Regional Head MGID SEA

60M+ readers all over Vietnam, sports followers, travel deals seekers, healthy
lifestyle folks, latest gadgets adepts, investors, and even lucky money seekers - all
represent different segments that are possible to address today.

The research emphasizes the diversity of readers in Vietnam, the audiences
they united around these channels, and how brand dollars have been following
the consumers. It concludes by underscoring the crucial role of ad tech in
shaping the future of online news readers in 2024 and supporting professional
content creators.

Overall, the report touches upon the influence of media, the growth of different
mediums, changing consumer habits, and the pivotal role of ad tech in shaping
the future of online news readers.
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5.3. Rise of

subscription video-on-demand
services

The way we consume material in today's fast-paced digital world has changed
dramatically, and subscription video-on-demand (SVoD) services have become
an essential component of our daily entertainment diet.

Vietnam Digital Report 2023 shows a
15.7% increase in subscription video-on-
demand services like Netflix, worth

1 $219,5 million, compared to 2022
reflecting social media consumption
habits.

The average daily online TV/streaming

time is 2 hours and 40 minutes, with
2 content audiences preferring paid

services like movie and TV streaming,

music streaming, and music download.

~

In Vietham, 49.9 million users aged 18
and above watch YouTube ads,

3 comprising 68.9% of the total 18-year-
old population.

Vietnam's SVoD services have grown significantly in
recent years, offering convenience, variety shaping

the future of the entertainment industry.
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5.4. News media
at the dawn of Generative Al

According to Statista, by 2022, the use of generative Al tools in news subscription
marketing, especially in writing help, will be common, demonstrating the benefits
of Al in newsrooms.

Analysing, drafting, and iterating
-I Streamlining customer & 2 engaging copy for advertisements,
product discovery paywalls, or offer landing pages

While Al can assist news organizations Generative Al may increase news

in enhancing knowledge, sales, and media production and revenue by

audience growth, it must be used with providing personalized content,

caution due to possible difficulties with but it must be utilized responsibly

data quality and security. to avoid false or destructive
information.

Planning engagement
3 e-mails

By personalizing engagement emails,
generative Al can improve news media
reach, retention, and income, but ethical,
legal, and societal problems must be
addressed.
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5.4. News media
at the dawn of Generative Al

According to Fascinated & Frightened - May 2023 by Matt Ashworth Senior Vice
President, Technology, 80% communication leaders surveyed believe that Al
will be "extremely or very important" to the future of PR work.

said Al will have a
said it will help

8 8 % positive impact on 72% reduce workloads

the speed and
effiiency of certain

work tasks This point of view argues that Al

creates mental space for humans to be
Only 55% of communications moere creative, rather than that Al can
professionals feel Al will improve public pe 3 creative partner. Al is required not
relations and communications creativity, just to aid in reclaiming time but also
while 25% fear it will harm our originality. g cooperate in order to better and
more attention-demanding ideas and
activations that will affect performance.

ROOM MANAGER 355

Experimenting with these new tools and expanding our Al frequency will enable
us to advise any business through the ethical, moral, and social concerns
associated with Al adoption. The only difficulty is figuring out how to work
effectively with Al so that it can be our partner on this wonderful path.
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5.5, Shift to
Niche media

Niche media is becoming increasingly popular across the world, particularly
among younger generations seeking personalized, unique, and interesting
contents. According to a survey of Viethamese internet users aged 16-64 in We
Are Social’s Digital 2022 report:

36.9%

Listen to music by
streaming services

23.4%

Choose audio books as
a form of audio
entertainment

Listen to online
radio stations

14.1%

Tune in to podcasts

Table 30.
Survey of Viethamese internet users aged 16-64
Source: We Are Social’s Digital 2022 report

| 17.4%
|
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5.5, Shift to
Niche media

According to Where (in the world) are people listening to podcasts? by
YouGov, 70% respondants listen to podcast in 2021. Vietnam, one of the
earliest countries to embrace podcasting, has seen significant growth in recent
years due to the rise of online platforms like Spotify, Apple Podcasts, and
SoundCloud...

Home & Living
Comedy

News & Politics
Educational
TV & Movies
Technology

Science & Culture

Music
Sports
Documentary
True Crime
0% 5% 10% 15% 20% 25% 30% 35%
Table 31.

Favourite genres of postcasts in Vietham ranked by percentage of respondent
Source: Where (in the world) are people listening to podcasts? by YouGov)

However, a Statista poll conducted in May 2022 found a reduction in
podcast consumption compared to the same period the previous year,
probably owing to a shortage of material that fits the requirements and tastes
of Viethamese consumers.
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5.6. The urgency of

Digital Right Management for
multimedia asset in the
digital era

Because of the expansion of digitized media applications such as news
material, streaming videos, photographs, cinema, and so on, there is an
increasing need to safeguard digital media intellectual property rights
and prevent unauthorized copying and fabrication.

The most essential functions of DRM are to prohibit illegal access to or
copies of digital information, as well as to offer a means for detecting
and tracking copies (content tracking).

-_g#.,_ 4 " f;} e
r;ﬁ§ | 5 .'ﬁ

Binh ludn khiém nha trén MXh: - Lo S .

Ranh giéi mong manh giira * SAU SINH NHAT SEP MAILISA, com ™

Hot TikToker Mi Tran (& 1 trong nhiéu THI NHAU XIN LAM NHAN VIEN Vi

ngusi dugc VTV24 Ly lam anh minh VO TAY T0 VA KHONG BIET MAC CO

hoa trong phéng sy *Binh luan khim

nha trén mang xa hoi".

6ngay trudc

Cong déng mang thi nhau xin
lam nhan vién sép Mailisa vi ...

Mi Tran bat khoc vi co ngudi
méach me vu bi bé [&n VTV...

e echo_newsvn > 607.7K
e echo_newsvn > 4.6M
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5.6. The urgency of

Digital Right Management for
multimedia asset in the
digital era

Viethnam Television (VTV) has Films, sports news, game

recently expressed worry about
the major problem of digital

piracy of its material.

shows, and other information
are being illegally posted on
TikTok, Facebook, and other

shady websites.

TO! “NHAN RO! LO”

PHAM TRUNG KIEN: Chung than
ViU ANH TUAN

NGUYEN THI HUONG LAN: Ch

matnay| 4 AN CHUNG THAN TRONG VU "CHUYEN BAY GIAI CUU"
LR 1i<n Trang nam nay, nganh du lich @an ran 1 iriéu legd khach quéctd = Th

THU TUGNG CHINH PHU
YEU CAU CHU TICH UBND TiNH
TUYEN QUANG KIEM TRA, XU LY
CAC TO CHUC, CA NHAN

)
CI-!UYEN BAY Glel cuu
4 ANCHUNG THAN
VA NHIEU MUC AN KHAC

6-17
7-28

Tha tudng Chinh phl yéu cau huvn bay gidi o ,
cht tich UBND tinh Tuyeén... C uyein Ely glal CL‘m’ ’I‘—I.BXXAToa
an nhan dan TP Ha Noi tuyen...

@cavattim.m... > 2.7M .
@cawattlm.m... B> 167K
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PHOTO: KHANH HOA, VIET NAM
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6.1. Top 3

These television stations not only deliver valuable information to the viewers but
also offer entertainment and opportunities for relaxation. Moreover, they play a
significant role in advancing the media and culture of Vietnam.

Viv

Vietnam Television (VTV)

L7

Ho Chi Minh City Television
(HTV)

/70

Vietnam Television
Technology Investment and
Development Company (VTC)

Table 31.
The data ranking the top 3 most accessed television stations in 2023.
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These newspapers foster national unity and solidarity through the
dissemination of accurate information. Their dynamic approach appeals to a
diverse readership and encourages public engagement, offering a comprehensive

perspective on both domestic and international matters in Vietnam. As a result,
they enhance the country's image and standing.

Nhan Dan Newspaper

tuoi fre

GO QUAN CUA BOAN TNGS HO CHI MINH TRHGM

Tuoi Tre News

TTX'IN

Vietnam News Agency
(VNA)

Table 32.
The data ranking the top 3 most accessed printed newspaper stations in 2023.
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https://tuoitrenews.vn/

VnExpress is a reliable and reputable information hub for individuals, both
Vietnamese and foreigners, seeking insights into Vietnam. For those in Vietnam
who want to stay informed about the latest developments, up - to - date on
curent events, 24H serves as a convenient and swift source of information.
Meanwhile, for those with a passion for entertainment and culture in Vietham,
Tuoi Tre and Thanh Nien provides an enjoyable and interactive platform.

VN XPRESS

TIN MHARM VIETRHAM

175.6M visits

88.6M visits

DIEN BAN DAN TRI VIET NAM

73.1M visits

tuoitre

GOGUAN CUA BOAN THGS HO GHI MINH TRHGM

61.6M visits

THANHNIEN

DIEM EUAN U HO! LIEN HIEP THAKH NIEH VEET MAM

48.8M visits

Table 33.
The data ranking the top 5 most accessed online publishers stations in 2023.
Source: Web Similar
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64 Top '

Voice of Vietnam (VOV) stands out as one of Vietnam's most renowned and
influential radio stations, boasting a substantial audience and a strong
reputation.

VOV1, occupying the top position, is a radio channel dedicated to delivering
up-to-the-minute news content with rapid updates. In the second spot, VOV3
is a music and entertainment channel that typically airs talk shows, expert
Q&A sessions, and engaging discussions.

Voice of Ho Chi Minh City (VOH) plays a significant role as a prominent source
of both information and entertainment, offering a diverse array of programs
tailored to the preferences of listeners in and around the bustling city.

vevHl

News and Current Afairs

VovE]

Music and Entertainment

VOH

Voice of Ho Chi Minh City

Table 34.
The data ranking the top 3 most accessed radio stations in 2023.
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LOOKING
FORWARD
TO 2024




Of the 3,800 reporters polled, 32% said their biggest challenge was maintaining
credibility as a trusted news source and combating accusations of fake news," said
Arney Barron, Senior Director of Global Insights at Cision, EMEA.

A significant revelation emerged from a comprehensive survey of 3,800 reporters:
32% of these respondents acknowledged that their most difficult challenge was
maintaining their credibility as trustworthy news providers while dealing with the
onslaught of accusations surrounding the spread of misinformation and fake
news.

The incisive Cision report (What Does the 2022 Global State of the Media Report
Mean for UK PRs?) highlighted the significant challenges that current media
practitioners face. This data emphasizes the critical importance of retaining
public confidence and the never-ending effort necessary to protect the journalistic
profession's integrity in an era dominated by quick information distribution and
digital breakthroughs.
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7.2. More consumers get thelr news

from social media s A
than news websites .~ = . .

More consumers acquire their internet news via social media than from websites
and applications. According to The Global Media Landscape by GWI, daily time
spent reading on the press outnumbers physical time spent reading on the press
by 25 minutes. In the second quarter of 2022, 58% of customers got their news
from social media or a news website. For most people globally, social media is the
primary source of news discovery. A total of 1,407,547 internet users aged 16 to 64
were surveyed by GWI

B Social Media B News website B Newsapp
60%

)
50% ° 4./.\.\.7 ——

40% C=—r—0 PRI —C—————p
(o)

30% —— .
20% _ — o _
10%

0%

N N\ N\ N
e $P NE P ¥ ¥ & a4 34 s
N % v % N a 4 x NG %
S & % o Q a & o S &
Table 36.

The user data collected information from various platforms measured in quarters
from Q12020 to Q2 2022
Source: GWI The Global Media Landscape 2023

The rise of social media, search engines, and other news aggregators has raised
concerns about the harmful influence of algorithmically selected content, with
filter bubbles' and 'echo chambers' considered to provide viewers with a distorted
or biased picture of information.

Digital News Report 2023 by Reuters discovered that audiences are skeptical of
both automated and human selection, with just a slight difference in the number
of respondents considering automatic selection based on previous consumption
as a decent way to acquire news (30%) vs. editor or journalist selection (27%).
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7.3. Media-Influencer partnerships
now are a win-win

According to Cision's 2022 State of the Media Report, 14% of journalists
claimed that influencers circumventing conventional media was one of the
year's top issues.

However, in recent years, numerous large media players have come to see the
value of exploiting the power of influencers. The New York Times, Conde
Nast, Refinery29, and Time, for example, have all dabbled in influencer
marketing. Here are a few methods for establishing this win-win relationship:

-I Cross-post with established influencers
in your outlet's coverage region.

Promote livestreams, competitions,
2 and other activities that encourage
participation.

é@w/r

3 Invite renowned media influencers
to a roundtable discussion.

-

4 Use personnel from media outlets
as influencers.

Create connections with future
5 freelance writers and specialist
sources.
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7.4. Ads

and Subcription:

According to Kantar's Media Reactions 2022 report, marketers will continue to
invest in online video, streaming, and social media storytelling. New channels,
such as the metaverse, are emerging, however, at a far lower level.

The economic downturn also (]
creates favorable conditions for the
ad-funded business model, and
customers are warming up to the
notion if it saves them money.

Demand for television advertising
is robust, but due to a limited
supply of inventory, prices are
growing regardless of larger
macroeconomic factors.

Kantar also forecasted more
diversity and the introduction of
additional broadcaster video-on-
demand (BVOD) and web videos in
2023, particularly to attract younger
audiences

(Kantar's Media Forecast 2023.)
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With the rapid development of digitalization, traditional Press and Media
updated to keep audiences informed and engaged, and break through
fierce competition.

VNEXF-"HE S8

fl (
i A Mdinhat
c—ﬂ H | Trugt— — ab dbi chuyin mye
[ ¢ \ |
¢ %
‘. : - & ) - 2 #, El - & aF
Thuyy Dién noi da dap ing du yéu cau de
- gia nhap NATO
{ ‘ \i Ngoai trurdrng Thyy Bién Billstrom cho biet
nurae nay da dap (mg tat ca yéu cau do Tho
Nhi Ky dét ra dé gia nhap NATO.

Ngudi Han Quéc giam hai tudi sau mdt
. dém

Khi luét tinh wol mdi cda Han Quoc ed hidu

lre ir hGm nay, ba Kim Hae-yeon dang tor 50

ludi dugre tinh lal thanh 48.

Figure 1.
News are now moving to smartphone applications
In photo: VNExpress application on iPhone
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8. Way to get press coverage in Vietnam

Television vr' M/

it DANTRY THANHNIEN

DIEN B1AN CUA HOI LIEN HIER THANH NIEN VIET NAN

General News

vNExrFrRESS [da)
IIW 'Iienm

TOP TIER e intemet has rewluionized
MEDIA LIST | . one '

it easier for individuals to access
and consume information.
IN VIETNAM

NANG LUONG Nt \=——=

CongThuong PetroTimes

(business, energy, industrial,

investment) N'"PCAU /\F.Y DU NG

DAUT BAO PIEN T CUA BO XAY DUNG

Vietnam Investment Review @JFGbIZ

TAP CH =
@ Industry-focused news THUUNG TRUONG Da“t!"?“ﬂf?“’
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N

Articles

There are two types of article: Advertorial & Editorial.
In Vietnam, media outlets prefers BOOKING over
PITCHING news.

Events

Media briefing and industry events are great ways to
connect with media reporters and journalists in Vietnam.

Featured opinions

Reporters and journalists can contact business experts
to ask for opinions on related issues - usually those who
have already established their reputation in a specific
industry.

Promotion

Promotional advertising on newspapers and media sites
in suitable collumns and sections.
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Vietnam Media Landscape 2023-2024

9.1. Partners Nllanmllan VDA
Testimonials

TN MO GUA ENNG, WA SLOC VA NHAN TAN WET NAM VIETNAM DIGITAL COMMUNICATIONS ASSOCIATION

This publication - compact but full
of data - is very helpful to local news
publishers. We hope it will be updated
every year, even every quarter, to
provide the big picture of media

industry in Vietnam and the world.

Mr. Le Quoc Minh

Editor-In-Chief of Nhan Dan Newspaper - J
President of Vietham Journalist
Association

Vietnam Media Landscape Report
highlights the impact of
digitalization and artificial intelligence
on media disruption in Vietnam.

It acknowledges the challenges
and risks of these technologies,
but also highlights the opportunities
for media businesses in the growing
economy and media market.

The report acknowledges the need

Dr. Nguyen Minh Hong for international and local investors

President of Vietnam Digital

Communications Asociation
(VDCA)

to adapt to Vietnamese culture,
lifestyles, and demographics.
We hope Global PR Hub can
continue contributing to the
Vietnam media market.
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4 N\
The report is a fairly comprehensive

and detailed picture of the media

and press in Vietnam in recent years.
| believe this is a useful handbook
for press and media units in Vietnam
as well as internationally to have
a correct view of the press and
media of our country. In particular,
the report has forecasted the
Mr. Dong Manh Hung development trend of the media in
the future, which will help
the press and media agencies.

Managing Editor - Voice of Vietham

The absence of official data
has left media practitioners feeling
as though they are groping in the dark,
even resorting to guesswork when
making assessments, evaluations,
or predictions about the development
trends of Vietnamese journalism.
Therefore, the emergence of this
report is of utmost importance for
us to build a professional and
modern journalism industry,

Mr. Nguyen Hoang Nhat

Deputy Editor-In-Chief ViethamPlus aiming towards sustainable
development in the future.

One of the leading comprehensive
media report that C-level and
manager can use to set up strategy

for their next business plan

Mr. Nguyen Thanh Tung X J

Deputy Director of VTC Intecom
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9.1. Partners
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WCFA wochit

With the rapidly changing media
environment in this digital age
we live in, this report is very timely.
It offers insights into the most
important trends and developments
in Vietnam.

Mr. Lee Kah Whye

Director of Project Mercury,
Singapore . )

Reading the report carefully, it is
absolutely visible that the PR market
is highly competitive, very advanced,
and creative. The work of PR agencies

in Vietnam can easily compete with
any other creations from much more
developed markets, and | am sure this

Mr. Maxim Behar trend will continue.

President of World Communications
Forum Association . )

This report is essential reading for
everyone doing business in media in
Vietnam. Concise yet rich in data
and analysis, it gives vendors,
media brands, and advertisers
the information they need.

With extraordinarily fast developments
in the industry, driven by changing

. regulatory environments,
JoaChlm Schmaltz technology, and consumer behavior,

Vice President of Wochit, we will need frequent updates!

United Kingdom
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Source: Authority of Press

The number of journalism employees by educational level
Source: Authority of Press

Total number of printed copies published in Vietham from 1986 - 2022
Source: Authority of Press
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9.3. References
Table & Figure

Total annual online press views (unit: million)

Table 21 Source: Authority of Press

Market Size (Total Revenue) from advertising (unit: billion VND
Table 22 (Tot ) 9 )

Source: Authority of Press

Device trends in Vietham From October 2022 to October 2023
Table 23

Source: MGID Dashboard, 2023

Traffic Type trends in Vietnam From October 2022
Table 24 to October 2023
Source: MGID Dashboard, 2023

Vietnamese Average Impressions And Ad Consumption From
Table 25 Jan 2023 to Oct 2023
Source: MGID Dashboard, 2023

Total Impressions And Ad Consumption Monthly Q3 2023

Table 26 Source: MGID Dashboard, 2023

Ha Noi impressions And Ad Consumption Monthly Q3 2023
Table 27 Source: MGID Dashboard, 2023

Ho Chi Minh impressions And Ad Consumption Monthly Q3 2023
Table 28 P P Y

Source: MGID Dashboard, 2023

Ho Chi Minh iBest Performing Campaign By Clicks From Jan
Table 29 2023 to Oct 2023
Source: MGID Dashboard, 2023 & Contextual Intelligence

Survey of Vietnamese internet users aged 16-64

Table 30 Source: We Are Social's Digital 2022 report
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9.3. References
Table & Figure

Table 31

Table 32

Table 33

Table 34

Table 35

Table 36

Favourite genres of postcasts in Vietham ranked by percentage
of respondent

Source: Where (in the world) are people listening to podcasts? by
YouGov)

The data ranking the top 3 most accessed television stations in
2023.

The data ranking the top 3 most accessed printed newspaper
stations in 2023.

The data ranking the top 5 most accessed online publishers
stations in 2023.
Source: Web Similar

The data ranking the top 3 most accessed radio stations in 2023.

The user data collected information from various platforms
measured in quarters from Q12020 to Q2 2022
Source: CWI The Global Media Landscape 2023
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